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• Kelly Collins, Certified End-of-Life Doula and Owner of Soul Bridge Partners ~ 

           Concierge Care for Seniors and Those at the End of Life

• Loss, heartbreak, and a layoff led to my life calling

• My passion is helping dying clients and their families walk through the hardest moment 

of their lives at peace, knowing their affairs are in order, their loved ones will be cared 

for, and most importantly, that their wishes were honored. Hence, they are dying just as 

they had hopefully lived – on their terms. 
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I n t r o d u c t i o n

*Soul Bridge Partners is dedicated to the memory of my 

biggest supporter and champion ~ 

my beloved dad, Edward J. Collins



MBA, Pepperdine University

BA, University of Arizona

Certified End-of-Life Doula, Lifespan Doulas

Certified Holistic Cancer Coach, BeatCancer.org

Certified Integrative Health Coach, Institute of Integrative Nutrition

Grief Companion, Living With Loss 

Member, HealingStrong
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• Networking is icky and slimy – networkers are self-serving

• Networking is only for extroverts/outgoing people

• I can’t network if I’m not already well known or have something big 

to offer

• Networking is unnecessary for me, as my work and my background 

speaks for itself

• Networking is a waste of time – nothing ever comes of it

• You’re either naturally gifted at networking or you’re not – too hard 

to change that

• Relationships should form organically/naturally – networking is 

contrived and fake

• I already have a close circle that will help me – I don’t need to 

develop new relationships
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The exchange of information or services among individuals, groups, or 

institutions – specifically : the cultivation of productive relationships for 

employment or business (Merriam-Webster)

Networking is a mutually beneficial interaction that involves exchanging 

ideas and information between individuals who are connected by a 

common career, industry, or interest. (www.betterup.com)
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R e m e m b e r  W h y  Yo u  D o  T h i s  W o r k  ~  

T h i n k  A b o u t  W h o  Yo u  W a n t  t o  D o  I t  W i t h

“If we build a tribe of like-minded people, we never have to be alone again. But it’s more than 
that; together, and I actually mean this, we can change the world.” 
― Shawn Wells, The Energy Formula: Six life changing ingredients to unleash your limitless 
potential

“Share your ideas with people of like-
mind and get motivated by their 
encouragements and experiences.” 
― Israelmore Ayivor, Shaping the 
dream

“Camaraderie is priceless. Hang out 
with people who take risks and 
challenge themselves. Stay driven, 
have a vision, and you will naturally 
attract like-minded people to you.” 
― Germany Kent
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• What can I offer to this group today? My skills, abilities, experience and 

personability. 

• How can I help someone today?

• What can I learn today?

• What new friend or acquaintance might I meet today?

• How can I go find more people to help?

• I’m looking forward to having fun at this event tonight!

• I’m taking one positive step forward for me and my business by doing this 

networking activity today!
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• According to www.betterup.com, 31% of job seekers find their jobs through professional connections – 

mainly referrals - cutting through red tape, putting job seekers at the front of the line with a plug.

• Can lead to lifelong friends and new ventures, partnerships, opportunities, etc.

• It offers a venue to exchange ideas and meet like-minded people: this lights us up!

• Helps to meet people at all professional levels and expand your network

• Opportunity to learn about new opportunities, events, industry trends, local groups to join, etc.

• Boosts your professional confidence

• Increases your visibility – you become top of mind when someone thinks of EOLD’s

• Makes you see that everyone has or knows someone with an elderly relative that could benefit from 

your services
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~  W h y  i s  i t  I m p o r t a n t ?



Your business doesn’t grow, and you stay stagnant!
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• Online

•  LinkedIn

• Highly suggest putting up a personal page and a page for your business

• You can review mine to get ideas re: hashtags, content, etc. 

https://www.linkedin.com/in/kellyecollins/ 

•         Interviews

• Have someone interview you via FB live or on LinkedIn

• Be a guest on an industry-related podcast

• In person

• Networking groups – i.e. BNI, search Meetup.com, search “aging”, “senior”, “elderly” groups, 

councils, associations, etc. online to find groups in your area and go to their meetings. Usually the 

first one is free, so you can check it out!

• Senior Living, Home Health, Skilled Nursing, & Assisted Living Facilities – Learn who they are in 

your area, start following them on LinkedIn, go to their networking events and reach out to ask 

for a coffee date or informational interview with the Sales Director or Head of Nursing

• Industry Conferences – Use the search terms above for conferences, forums, etc. locally and 

nationally and attend if the content is relevant and you are able!

• Give free talks! – Offer to do this at these facilities: senior living, skilled nursing, assisted living, 

and home health, as well as at local community centers, churches, hospice and palliative care 

units, etc.

• Coffee dates/informational interviews – Chaplains, nurses, physicians, caregiver orgs, etc.
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• Other EOLD’S

• Local Community Centers

• Housekeepers and housekeeping services

• Pet walkers

• Caregiver Networks

• Massage Therapists & Chiropractors

• Life Coaches, Psychologists, Psychiatrists

• Grief Counselors/Coaches

• Nutritionists

• Certified Personal Trainers (those specializing in working with seniors)

• Occupational Therapists

• Clergy (Pastors, Priests, Chaplains, Rabbi’s, etc.)

• Funeral Homes and their Directors

• Nurses and Physicians (especially DO’s and Concierge Care Physicians)

• Acupuncturists, Naturopathic Doctors, and Functional Medicine Doctors

• Health and Wellbeing Spas

• Local Health Food Stores

• Yoga & Breathwork Instructors (especially those that work with seniors/Silver Sneakers)

• Elder Law Attorneys

• Realtors (Senior Real Estate Specialists - SRES) / Universal Design/CAPS)
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• Set intentions/pray before starting a networking activity: i.e.

• I am going to meet new friends!

• I am going to move my business forward today by taking action!

• No matter what happens, I’m going to have fun and enjoy the process!

• Take one step (even if it feels like a baby step) every day to move your business 

forward. This keeps you in the energy of it.

• Ask someone to be your accountability partner with your daily/weekly activities to 

move your business forward
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1. Pinpoint your target audience. i.e. complementary professions/professionals, potential 

partners (referral and otherwise), potential clients, etc.

2. Be intentional with your networking. Think about and target which top 1-2/3 

groups/organizations sound interesting to you and hit those first. DON’T just throw spaghetti 

at the wall by attending anything and everything under the sun and hope something sticks.

3. Set an objective about what you would like to accomplish and/or who or what types of 

people/professions you would like to meet at the event.

4. DON’T be attached to the outcome.

5. DO FOLLOW UP!

6. Remember, planting seeds, watering and harvesting crops takes TIME and PATIENCE. Learn to 

enjoy the journey (who you are meeting, what you are learning and who you are becoming) in 

the process!
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• You’re not going to meet anyone in your living room or by hoping 

and praying that your business grows!

• Celebrate even the small wins! (i.e. posting your business page on 

LinkedIn, going to your first networking event, reaching out to a new 

contact – or following up - to ask for a coffee date, etc.)

• 10,000 Seniors turning 65 every day! We are NEEDED!!

• T h e  b e s t  t i m e  to  b e g i n  i s  N O W !

End-of-Life Doulas: Providing Solace and Guidance At A Critical Time For Families and Their Loved Ones

C l o s i n g  T h o u g h t s / I d e a s  –  T h i n g s  t o  

R e m e m b e r

Presenter Notes
Presentation Notes
- Buy a 3-ring binder and plastic biz card inserts w/section separators/tabs. File business cards by subject or type to keep them organized!!
�
�





End-of-Life Doulas: Providing Solace and Guidance At A Critical Time For Families and Their Loved Ones

W h a t  I s  O n e  T h i n g  Yo u  C a n  D o  R i g h t  N o w  t o  

S t a r t  N e t w o r k i n g ?  

Presenter Notes
Presentation Notes
-
�
�





• Networking never ends, just like learning. You are never done or finished. It is a 

continual and continuous process, and it will continue to bear fruit as long as you 

water the trees, nurture what you’ve planted, and keep planting NEW seeds.

• Celebrate EVERY WIN, especially the small wins! It ALL matters and it ALL makes a 

difference and moves you forward, personally and professionally!

• Nothing done with good intentions and from the heart is EVER wasted…..give to 

give, not get. Intentions MATTER.

• Remember, you as an EOLD are SO UNIQUE! Most people are intrigued by the title 

and want to hear more! Plus, people NEED YOU!! The world NEEDS YOU!!

• It’s not about you. It’s about others. Focus on serving and the rest will come.
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“Life is beautiful not because of the things we see or do. Life is beautiful because of the 
people we meet.” – Simon Sinek

T h e  W o n d e r m e n t  o f  M e e t i n g  N e w  P e o p l e ,  

W h i l e  S h a r i n g  t h e  G i f t  o f  Y O U

“What makes me most 
happy is connecting with 
others. I love meeting new 
people, being social, and 
engaging in empowering 
discussions.” 
– Gabrielle Bernstein

“Everyone you will ever meet 
knows something you don’t.” 
– Bill Nye
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F o r  M o r e  I n f o r m a t i o n  o n  E n d - o f - L i f e  D o u l a s  

o r  t o  E n g a g e  S o u l  B r i d g e  P a r t n e r s
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https://soulbridgepartners.com/

kelly@kellyEcollins.com

Delray Beach, Florida

https://soulbridgepartners.com/


Q&A
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Thank You!
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BACK UP
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• Silver Tsunami: The aging of America is often referred to as the “Silver Tsunami.” This term is a sort of 

metaphor that refers to the large number of Baby Boomers (a significant portion of the population) 

who are now reaching retirement age. 

• There are approximately 78 million people over the age of 65 in the US currently (longer lives and 

lower birth rates contributing to the significant older population). 

• Older adults are projected to outnumber children under age 18 for the first time in U.S. history by 

2034, according to Census Bureau projections. Between now and 2050, the population of people aged 

80 and over will triple globally.

• By 2060, a near 50% increase in the total proportion of seniors is expected and will go from 16% of the 

population to 23%.

• 20% of the 78 million seniors do not have any children

• Currently, the non-paid caregiver (family and friends) to patient ratio is 7-8:1. By 2030 it will be 3-4:1. – 

• Death is still a taboo topic, and many are largely unprepared for it, let alone willing to discuss it
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A  S n a p s h o t  o f  T o d a y ’ s  S e n i o r  L a n d s c a p e  ~

R e m e m b e r ,  E O L D ’ s  A R E  N e e d e d !   

https://www.un.org/development/desa/publications/world-population-prospects-2019-highlights.html


Baby Boomer: a person born between 1945 and the 1964, when there was an increase in the birth rate 

following the return of servicemen at the end of World War II. 

Characteristics of the Baby Boomers (unique to their generation): 

• Time - most are retired and most grew up when they could be retired by now 

(golf, leisure, travel, hospitality, etc.)

• Money - they were savers and frugal (they want to spend it and are willing to if they can be 

shown the value) 

• Loyal - more loyal to services, brands, products than any other generation

• Want to be heard, look for value and integrity, and independent (want choices)

• A good portion are focused on natural methods and holistic methods of healthcare – hence 

open to new ideas and practices

• 80% want to die at home but many find death a very difficult conversation to have.
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